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husiness, product or service being advertised. With that in mind, interest
a0s should help consumers learn mare akout the business, product ar
service by answering questions, introduce more niche benefits, and create a
perceived need for the product by focusing copy on emational triggers such
as cormfort, security and fear

Step 4: Purchase
By the time consumers reach step four of the advertising success model, \=
they understand the business, product ar service enough to feel mathated
to take action and make a purchase. Messages related to special
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Once cansumers try @ product and are satisfied with their experiences with
it, your advertising messages should focus on convincing them to buy it
again. Special promotions for repeat customers, focused benefits language
that speaks directly to your target audience and a focus on ernational
triggers combined with strong calls to action in your ads will drive consumers
to repurchase.
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Step 6: Loyalty

The goal of every business is to create loyal customers who buy from you
again and again, choose you over competitors and go out of their way to
purchase your products even when they aren't the most convenient option
Loyalty advertising should focus on trust, building a relationship and
mMeeting consumers’ needs. The relationship has alreacdy heen established,
now you need loyalty advertising to reinforce the connection even more

Step 7: Influencer
Your most loyal consumers are typically sa satisfied with your products and
services that they are motivated to talk about you and promote yaur



business through word-of-mouth marketing. These days, that word-of-mouth
marketing presents an incredible opportunity as more and more
conversations happen online, giving them global exposure. Consumers are
your most powerful brand advocates. Your advertising messages to the
influencer audience should be appreciative, recagnize its loyalty and
encourage it to keep talking about you and your products and services.

Remermber, successful advertising messages always speak to the specific
target audience you're trying to motivate to action. Speak in a language
wour audience can relate to and hone in on the benefits, differentiators and
efmotional triggers that your audience needs to hear in order to move
through the 7 Steps of Advertising SUccess
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